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A Response on Compact Lemon Case Questionnaire
Johnson’s questionnaire captures some of the important information that is needed to estimate the demand for Compact Lemon, therefore, it will deliver some of the necessary information. For instance, since the product is for cleaning and deodorizing trash compactors, estimating the demand for the product requires an estimation of the number of individuals who own trash compacters in the first place. Hence, the questionnaire first asks whether the respondent owns a trash compactor. Similarly, the questionnaire inquires about the frequency of using one’s compactor, which can help the researcher to estimate the need for compactor cleaning products. Additionally, by asking if the respondents experience any odor issues with their compactors, the questionnaire provides information regarding the need for the deodorizing feature of Compact Lemon. The questionnaire also asks about the likelihood of the respondent buying Compact Lemon, which can provide helpful information about their willingness to purchase it. Furthermore, the questionnaire will provide information regarding the attitudes of the potential consumers towards Compact Lemon since it includes a question about the respondent’s reaction to the idea of Compact Lemon. The consumers’ attitudes influence their desire to buy a product, which impacts the demand for the product.
Nonetheless, Johnson could add more open-ended questions in the questionnaire since they are especially important when one question can have many different responses (Aaker et al., 2015). This would allow him to capture more in-depth information from the respondents. For instance, he could ask why the respondents would be willing to buy Compact Lemon or why not. Additionally, he could include information regarding other similar products in the market (Rowley, 2014). For instance, he could ask what the respondents think of the existing trash compactor cleaning products in the market and what these products lack. He should also ask the respondents how they clean their trash compactors as well as the challenges that they face while using the existing cleaning products. Similarly, he could ask how the respondents deal with any odor problems that they experience when cleaning their trash compactors.
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